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2. &H
OMRZ7AP T INIRICDIEBBII—T T4 TV —FFEDHFRE
(Marketing Research)
Q@=——XFVI T4y RBT7AP OMBED IO DA ERER VNI —IBE
FEDHEIL (Network & Project Building)
@WMRNT AL c/METEEFIEDRAFE (Project Management)
@R OE— 3>, [RREBIFEDORR
(Strategic Promotion & Extension)

O7APINIRIEEBFEDOREE JAIEBFEDRHFE)
(Risk & Compliance Management)
3. &R

CIFAR (427 —. The center of innovation for food-agribusiness research)





