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Bronze colored Lager brewed from fine malts and unique
sweet potato with rich and the sweet aroma of being roasté
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Black lager brewed from 8 different malts and fine aroma hops
balancing the richness, mildness and lightness.
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B Targeted Consumers

* So called main consumers of beer: Male, matured city dweller

» So called not-main consumers of beer: Female, matured city dweller
- Specific Generation: “Active Seniors”

M Sales Plan

* Distribution Channels:

Department Stores, Qualified Supermarkets, Special Liquor Shops, Restaurants & Cafes
* Targeted figure: 3,000,000bottles, annual
* Promotion:

Internet & the campaigns at the points of purchases to get the consumers know
and try the products of COEDO
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